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PREVIOUS EPISODE...



ART OR DESIGN?



ART OR DESIGN?
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BASIC DIFFERENCES?

ART PLEASES THE ARTIST
GRAPHIC DESIGN PLEASES THE AUDIENCE

ART TRANSFER EMOTIONS
GRAPHIC DESIGN TRANSFERS INFORMATION



SOURCES

DESIGN ELEMENTS: A GRAPHIC STYLE MANUAL 
Samara

THE LAYOUT BOOK
Ambrose, Harris

A PRACTICAL GUIDE TO DESIGNING FOR THE WEB
Boulton

GRIDS ARE GOOD
Vinh, Boulton

http://www.subtraction.com/2007/03/18/oh-yeeaahh
http://www.subtraction.com/pics/0703/grids_are_good.pdf



PAGE
DESIGN



WHAT IS A “PAGE” ?



WHAT PAGE DOES

ATTRACTS 
ATTENTION

GUIDES THE
AUDIENCE
Directs the tour
of the page

STRUCTURES
INFORMATION
1st level, 2nd level …



VISUAL ANATOMY

LAYOUT
Where

SKIN
How

CONTENT
What

INDEPENDENT PARTS 
WORK TOGETHER



LAYOUT



WHY LAYOUT?

LAYOUT CREATES STRUCTURE
Content requires structure
Content without structure demands more effort

STRUCTURE SUPPORTS UNDERSTANDING
Organize the knowledge in the best way

EXISTING STRUCTURE HELPS TO FOCUS ON 
CONTENT RATHER THAN FORM
Easy navigation when looking for information



WHY LAYOUT?

HELPS DESIGNER
GUIDE VIEWER’S
ATTENTION

Emphasize important
parts of content

Tell stories, organize 
content perception

Create hierarchies



DIRECTING THE EYE

ENTRY POINT
Winner of the attraction game

SECONDARY (TERTIARY) DESIGN ELEMENTS
DOWNWARD, RIGHTWARD MOVEMENT

(or leftward, depends on text orientation)
EYES AND LOOKS IN PICTURE
RHYTHM

series of repeated elements = movement



VISUAL PROMINENCE – CONTRAST



VISUAL PROMINENCE – SIZE



VISUAL PROMINENCE – COLORS



VISUAL PROMINENCE – WHITESPACE



DIRECTION: ENTRY POINT

TOP VISUAL 
PROMINENCE
Size, color, content
Faces (eyes, breasts,…)
Big or isolated objects
Color contrast

THERE CAN BE
ONLY ONE 





DIRECTION: SECONDARY ELEMENTS

ORDER THE ELEMENTS BY
VISUAL PROMINENCE

TAKE ADVANTAGE OF
THIS ORDER TO 
GUIDE USER ATTENTION

THIS IS A GOOD TIME TO
THINK ABOUT USAGE
SCENARIOS AND USER
PREFERENCES



DIRECTION: SECONDARY ELEMENTS

HOW TO CREATE
SECONDARY LEVELS:
Decrease object size
Decrease color or contrast

WHY CREATE
SECONDARY LEVELS?
Too much information
Create priorities



DIRECTION: DOWN AND RIGHT

IF NO OTHER
ATTRACTOR WINS,
THE USUAL MOVEMENT IS
DOWN AND/OR RIGHT

E.G.
PICTURE CAPTIONS
ARE PLACED BELOW
THE PICTURES
NOT ABOVE



SURVEY



DIRECTION: RHYTHM & MOVEMENT
No movement
Disorderly chaos

Left-to-right
movement

through increasing height



DIRECTION: EYES AND LOOKS

THIS IS MY MESSAGE.

PEOPLE LOOKING OUT
OF YOUR PAGE WILL:
Distract the viewer
Destroy the flow
Direct your viewers to
your competitors
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LEADING THE WAY

CONTENT NARRATION
The user will hear what we meant to say
EASIER NAVIGATION
The user will reach the target sooner
USE NATURAL ATTENTION FLOW
Place important parts below or next to entry point
ADJUST THE VISUAL PROMINENCE OF 
ELEMENTS – CHANGE THE NATURAL FLOW
Images, empty space, call-to-action buttons etc.



LEVELS OF PROMINENCE

Entry point

= Step 1

Step 2

Step(s) 3



LEADING THE WAY: UNION.SK



LOSING THE WAY: ALLIANZ.SK



GOOD SHOP



BAD SHOP



EXTREME: THECHEMICALBROTHERS.COM



DISCUSS: KPMG.SK



CREATING
LAYOUT



DEFINE CONSTRAINTS

ADAPT THE DEFINED INFORMATION 
ARCHITECTURE AND NAVIGATION DESIGN

Know WHAT elements should be displayed,
not WHERE. (At least for the moment.)
• e.g. 1 primary menu, 1 secondary menu, 1 text body,

3 previews of other pages, 1 login + 1 register button …

MANDATORY ELEMENTS AND THEIR SIZE
E.g. advertisement banners, device resolution
First know the constraints, then be creative

IT’S DESIGN, NOT ART!



WEBSITE WIREFRAME



EXAMPLE WIREFRAME

Topology of a 
web page

Fixed vs. 
modular areas

No colors,
No styles,
No decoration…

Test your 
functions



BRING ORDER TO CHAOS

FORM VS. CONTENT
UNSTRUCTURED VS. STRUCTURED DESIGN
UNSTRUCTURED = ANYTHING GOES 
STRUCTURED = ALIGNED LINES AND 

HIERARCHIES

LINES ARE BORN FROM GRIDS
HIERARCHIES BY VISUAL PROMINENCE



GRID LAYOUT

WAY TO ORGANIZE LAYOUT
LINES FOR FREE, 
WITHOUT ANY ADDITIONAL EFFORT
MERGE CELLS TO CREATE MODULES



GRID TYPES

GRID SHOULD NOT RESTRICT THE CREATIVITY
→ NUMBER OF COLUMNS SUPPORTS MANY 
COMBINATIONS → SUPPORTS CREATIVITY

E.G. 58 COLUMN GRID WITH A GUTTER, 
2x28 (+1x2column space)
3x18 (+2x2), 4x13(+3x2), 5x10(+4x2), 6x8(+5x2)
Karl Gerstner, 1960s, Capital magazine

E.G. 12 COLUMNS WITHOUT A GUTTER
2x6, 3x4, 4x3, 6x2



GRIDS IN WEB DESIGN

MOST COMMON (960PX)
12 columns @ 60px +
11 gutters @ 20px +
2 margins @ 10px

GRAB A SKETCH SHEET:
http://960.gs/
http://unsemantic.com/

DEVISE YOUR OWN GRID:
http://grids.heroku.com/



FINALIZE THE GRID

CREATE VARIATIONS FOR SIBLING PAGES OR 
CHILD PAGES



NEXT:
GRAPHIC DESIGN
PART 2


