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TYPE USAGE

HEADLINES

PARAGRAPH TEXT

LOGO

PURE DECORATION

+ COMBINATION
OF THE ABOVE



TYPE AS A SYMBOL

TYPE IS COMPOSED OF LINES, SHAPES, DOTS..
JUST LIKE ANY OTHER GRAPHICAL SYMBOL



TYPE AS AN ILLUSTRATION

• NO PARTICULAR MEANING OF THE TEXT

• INITIATES ASSOCIATION WITH A 
TOPIC/MESSAGE

• MIGHT HAVE A
HIDDEN SECONDARY
LEVEL OF 
INFORMATION



TYPE AS A DESIGN ELEMENT



AS A CONSTRUCTION ELEMENT



VISUAL 
HIERARCHIES
THROUGH
TYPE



LEVELS OF PROMINENCE IN TEXT

HEADLINES
SUB-HEADLINES
PARAGRAPHS



VISUAL HIERARCHIES BY TYPE

NOT ONLY SIZE/WEIGHT

ORIENTATION
SPACING
CONTRAST



HIERARCHIES BY TYPE

WEIGHT

SPACING

ORIENTATION

ALIGNMENT



VISUAL LAYERS

MULTIPLE MESSAGES IN THE SAME SPACE

DIFFERENCES IN FONT-FACE, FONT-WEIGHT



STRUCTURE IN TEXT

ORTHOGONAL
STRUCTURES

GROUP BY
Position
Fonts
Background

REMEMBER
GRID



STRUCTURE BY TYPE

http://www.davisdp.com/



FINALLY... TYPE AS TEXT CARRIER

ALIGNMENT
Left, right, center, justify, object wrap
Remember balance

PARAGRAPHS
Book text, magazine text, web text

WORD SPACING
KERNING
LIGATURES
KERNING PAIRS



LEFT-ALIGNED TEXT

GOOD TO FOLLOW
CREATES A NATURAL GRID
GOOD COLUMN SEPARATION
=> STRUCTURE

CAREFUL ABOUT THE RAG

http://www.interpretationbydesign.com/



RIGHT-ALIGNED TEXT

BREAKS RULES

ADDS DRAMA

SUITABLE FOR
SHORT TEXTS

FRAMES THE
PAGE FROM RIGHT 



CENTERED TEXT

HARD TO FOLLOW

BAD FOR LONGER
PARAGRAPHS

UNNATURAL
BALANCE
especially if 
things are
left or right
of the text

http://jayce-o.blogspot.com/



WRAPPING AROUND OBJECTS

SAVES SPACE
BUT
HARDER
TO FOLLOW



PARAGRAPHS

PARAGRAPHS CREATE STRUCTURE IN TEXT

DEFINE THE NARRATION AND RHYTHM
Calm areas, dramatic areas, citations etc…

PARAGRAPH LENGTH RELATES TO ATTENTION
Books = XL
Newspapers = L
Magazines = M
Web = S, XS



COMPARE PARAGRAPH LENGTHS

BOOK MAGAZINE WEB



WRITING TEXT FOR THE WEB

READING -> SKIMMING
HOT WORDS
INVERTED PYRAMID

http://www.uakron.edu/webteam/docs/dm_webwriting.pdf



TEXT SEEMS SIMPLE...

... BUT IT’S NOT
PERCEPTUAL ASPECTS – TYPOGRAPHY
TYPOGRAPHY – THE ART OF WRITING LETTERS

PRIMARY CONCERN: READABILITY
SECONDARY: AESTHETICS, DESIGN

TECHNICAL – FONTS, ENCODING, SYMBOLS?
CONTENT - RHYTHM AND NARRATION



TYPOGRAPHY – GET SCARED!
BASELINE
X-HEIGHT
CAP HEIGHT
STEM
BOWL
SERIF
ASCENDER
DESCENDER
LIGATURE
FINIAL
TERMINAL
SPINE
CROSS BAR
COUNTER
TYPEFACE
FONT
UPPERCASE
LOWERCASE
POINT SIZE (EG. 9 PT)
CLASSIFICATION (EG. SERIF, HUMANIST, TRANSITIONAL, MODERN, EGYPTIAN, SANS SERIF, GEOMETRIC)
STYLES (ROMAN, BOLD, ILATIC, OBLIQUE, BLACK, CONDENSED, EXPANDED, SMALL CAPS)



DON’T BE SCARED

SERIF VS. SANS-SERIF
Doesn’t matter anymore
Serif fonts:  paragraph text, 
Sans-serif:  headlines, small text

MAX 3 FONTS IN A DESIGN
1 serif for text
1 sans-serif for headlines
1 for corporate identity, or for small type…

Ellen Lupton: Thinking With Type



FONT FACES



FONT WEIGHT



THINK ABOUT STYLE



PROMINENT STYLES LIVE IN THE CULTURE



GUESS THE MOVIE



GUESS THE MOVIE



GUESS THE MOVIE



GUESS THE MOVIE



TYPE IN CORPORATE IDENTITY

LOGOTYPE
UNIQUE TEXT
STYLE 



PRACTICAL INFORMATION

COMMERCIAL FONTS VS. FREE FONTS

USEFUL ONLINE SERVICES:
www.Dafont.com
myfonts.com/WhatTheFont/

WEB FONTS
Google API and others
Sometimes still an issue

ACCENTS
Most fonts don't contain 'žäčôšľě...'



FONTS FOR THE WEB

BROWSER SAFE FONTS – FEW CHOICES
NATIVE CSS FORMATTING – FEW CHOICES

ALTERNATIVE - FONT EMBEDDING
@font-face embedding in CSS

• WOFF (W3C recommendation), EOT, SVG, TTF, OTF

sIFR (flash), cufon (canvas, VML), webfont
• Obsolete

Licensing ?
Google font API, TypeKit, …



IMAGES AND TEXTS TOGETHER

IMAGE MARGIN, ALIGNMENT, TEXT FLOW, 
CAPTIONS



SIMPLE BUT EFFECTIVE



TEXT-IMAGE COMPOSITION

HEADLINE
SUBHEADLINES
PARAGRAPHS
IMAGE LABELS



DISCUSSION 
ABOUT
EXAMPLE
WEBPAGES



WWW.COMMBANK.COM.AU



WWW.SNG.SK



WWW.NEDBALKA.SK



WWW.ALBERTINA.AT



EPIDEMIC DESIGN


