
SEARCH
DESIGN

SECOND SHORT
LESSON ON

WEB USABILITY



TWO WAYS OF NAVIGATION

1. 
BROWSE UNTIL 
FOUND

2.
ASK FOR 
DIRECTIONS
in Web terms:
“SEARCH“



SEARCH IS IMPORTANT

MANY PEOPLE BROWSE THE WEB FROM GOOGLE
IS IN-SITE SEARCH STILL RELEVANT THEN?

vs.



SEARCH INPUT

CLEARLY VISIBLE (DON’T SEARCH “SEARCH“?)
CONVENTIONS: NAME, PLACEMENT, ICON …

Which one does not belong to the group?



WHO DOESN’T BELONG HERE?



A BIT TOO MUCH CREATIVITY



SEARCH OPTIONS

DON’T MAKE USERS CHOOSE THE CATEGORY
They don’t know your categorization
And they don’t care (why should they?)



SEARCH OPTIONS

SEARCH ALL 
THEN CATEGORIZE

SEARCH RESULTS FOR

“KENWOOD”:

Products (62)

Blog (12)

News (7)

People (1)



IMPROVE USER EXPERIENCE

SEARCH SUGGESTIONS
ADMIT IF NO RESULTS
ARE FOUND
Don’t show a blank page

SHOOT FIRST, THEN ASK QUESTIONS
Find the best match first
Only if this fails (too many or zero results)
ask the user for more.



HOMEPAGE
DESIGN

THIRDS (AND LAST) SHORT
LESSON ON

WEB USABILITY



WHAT HOMEPAGE TELLS USERS

WHAT IS THIS?
Shop, institution, presentation, art, education …

WHAT IS HERE?
Photos and videos? Articles and products? …

WHAT CAN I DO HERE?
Search, browse, contact, create, …

WHERE DO I START?
IS THIS THE HOME PAGE?



GUESS THE INDUSTRY 



DON’T SCARE OFF YOUR USERS



HOW DO SAY WHAT’S THIS?

OBVIOUS LOGO
MEANINGFUL TAGLINE

FORGET MARKETING TAGLINES, BE DIRECT

– What is this



HOW DO SAY WHAT’S THIS?



HOW DO YOU SAY WHAT’S THIS?



HOW DO WE SAY THE REST?

OBVIOUS NAVIGATION – WHAT CAN I DO HERE
– WHERE DO I START

HOMEPAGE CONTENT – WHAT IS HERE
AND DESIGN – IS THIS THE HOME?
SPEAK THE LANGUAGE OF THE USERS, NOT YOURS

MAKE HOMEPAGE UNIQUE

MAKE CONTENT UNIFIED, THROW GARBAGE OUT
Don’t mix Internet with “intranet“



NAVIGATION FUBAR

© www.zse.sk   AND www.eon.sk



ROLE-ORIENTED NAVIGATION



IS THIS A HOMEPAGE?



TAMED HOMEPAGE CONTENT:

CONTAINS A SMALL NUMBER OF BIG THINGS
In terms of scale, importance, attractiveness
Not a large number of small things
Logo, navigation, content teasers, call to action

IS CLEAR WITH EYES HALF-CLOSED
Remember skimming
Test if you can quickly say where main menu is, what 
the topic is or if it is homepage or subpage

CONTAINS NO EXTRA WORDS



BUT EVERYTHING’S IMPORTANT! OR IS IT?

PUTTING EVERYTHING ON THE HOMEPAGE?
A common requirement from the client. Don’t do it.
It’s not bad if things are “hidden“ when the navigation 
is clear and obvious

THE  “TWO CLICKS MAXIMUM “  MYTH
People will click more if the choice they have to make 
is simple, clear, unambiguous and straightforward

ADD SOME HERE, ADD SOME THERE
garbage everywhere



EXAMPLE 1:



EXAMPLE 2:



EXAMPLE 2B:



EXAMPLE 3:



WHY IS USER 
EXPERIENCE
IMPORTANT?

YOU KNOW,
I LEARNED SOMETHING TODAY



INCREASE CONFIDENCE

ACT LIKE YOU KNOW WHAT YOU’RE DOING
Intuitive and meaningful navigation
Correct search results
Confident cops shoot first, then ask questions

DON’T BE EVIL ™ 
Don’t ask for information you don’t need
Say what the user wants to know (costs, terms)
Don’t do unexpected things (e.g. target = “_blank“)

DON’T FORCE CARTELS
e.g. Facebook login or Google login (Quora anyone?)



THE LOSER EFFECT

DON’T ADMIT YOUR MISTAKES IN ADVANCE

GOOGLE FOR “NEW PAGE 1“
= 7.230.000 RESULTS

(MS FRONTPAGE DEFAULT PAGE NAME)



COMMON COURTESY

TELL THE PEOPLE WHAT HAPPENS NEXT
“you will have a chance to revise your order before 
final confirmation“

“this is step 2 out of 5 of the procedure“

DO THE WORK YOURSELF
Process all formats
of input data
Suggest related content
Detect possible errors (“Did you mean … ?“)



SELECTED
WEBPAGES
FOR DISCUSSION

08



MORE
GALLERIES
AND
MUSEUMS



WWW.DANUBIANA.SK



WWW.ZOYAGALLERY.SK



WWW.NGPRAGUE.CZ



WWW.CITYGALLERYPRAGUE.CZ



WWW.SNM.SK

Opening hours   ?

How to get there ?

Tickets ?

Mystery meat ?



WWW.SNM.SK – EXHIBITION SUBPAGE



WWW.SNM.SK – ESHOP



WWW.NHM.AC.UK



WWW.METMUSEUM.ORG



WWW.METMUSEUM.ORG



BANKS



WWW.ZUNO.SK



WWW.MBANK.SK



WWW.CSOB.SK



WWW.CSOB.SK



WWW.VUB.SK



WWW.SBERBANK.SK



WWW.PRIMABANKA.SK



WWW.TATRABANKA.SK

Best Web Site Design: Tatra Banka

Best  Internet  Bank  Awards, 2013 
Global  Finance  magazine.


